Contract Formation

Activity 2: Market Research

Methods for collecting information in order to understand the marketplace and assess the availability of
sources.

Related Flow Charts: Flow Chart 2
Related Courses: CON 090, CON 100, FCN 101, CON 121, CON 124

Related Tools: System for Award Management (SAM), GSA Advantage, Acquisition Gateway Hallways, Interagency Contract
Directory, DOD EMALL
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http://www.fai.gov/drupal/sites/default/files/CPSG_Activity02_Flowchart.pdf
http://icatalog.dau.mil/onlinecatalog/courses.aspx?crs_id=1684
http://icatalog.dau.mil/onlinecatalog/courses.aspx?crs_id=86
https://faitas.army.mil/Faitas/External/CourseCatalog/CourseCatalog?TeachingSchoolName=FAI#FCN101
http://icatalog.dau.mil/onlinecatalog/courses.aspx?crs_id=1926
http://icatalog.dau.mil/onlinecatalog/courses.aspx?crs_id=1927
https://www.sam.gov/
https://www.gsaadvantage.gov/
https://hallways.cap.gsa.gov/
https://www.contractdirectory.gov/contractdirectory/
https://www.contractdirectory.gov/contractdirectory/
https://dod.emall.dla.mil/acct/

2. Identify sources related to the FAR 10.001 Policy [market research]. Consider the:

acquisition or the open market to
obtain goods/services for the
Government. °

Available sources;
Availability of commercial or nondevelopmental items;

Extent to which commercial items or nondevelopmental
items could be incorporated at the component level;

Practices of firms engaged in producing, distributing,
and supporting commercial items;

Availability of recovered materials; and

Likely effect of bundling on quality, price, and
availability.

3b. Identify knowledgeable government  FAR 10.002(b)(2)(i) Procedures [market Contact knowledgeable individuals to inquire about:
and industry personnel. research].

Market capabilities to meet requirements;
Successful acquisition strategies;
Industry best practices;

Pitfalls to avoid; and

Successful incentives.
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3d. Review published requests for FAR 10.002(b)(2)(iii) Procedures Review information in appropriate technical or scientific journals
information from journals or [market research]. or business publications.
business publications.

3f. Participate in interactive online FAR 10.002(b)(2)(v) Procedures Identify other potentially useful sources of market information
communications. [market research]. and the types of data typically available from each, including
sources such as:

e Industry buyers;
e State and local government buyers;
e Other non-federal buyers; and

e Personal contacts or surveys.
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http://www.contractdirectory.gov/contractdirectory/

Tasks FAR Reference(s) Additional Information

3h. Collect market information from FAR 10.002(b)(2)(vii) Procedures Identify potentially useful published or online sources of market
printed or online catalogs, [market research]. information and the types of information typically available from
periodicals, and similar sources. each, including sources such as:

e Consumer Reports;

e Yellow pages;

e Commercial and government catalogs;

e Thomas Register;

e Vendor files;

e Trade journals;

e Public news media;

e Procurement directories;

e Product brochures and promotional literature;
e Commodity indices; and

e Other data collected or compiled for the contracting

office.
3i. Hold pre-solicitation conferences. FAR 10.002(b)(2)(viii) Procedures Lead an exchange meeting to involve potential offerors early in
[market research]. the acquisition process.
4. Document market research results. FAR 10.002(e) Procedures [market Based on the size and complexity of the acquisition, the file
research]. should include a market research plan.
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